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SECURITY INDUSTRY

‘Huge opportunity for IP cameras & video 
analytics market in India’
Global surveillance market & analytics has been on the rise in India, given fear of terrorism and 
spike in crime rate, says Atul Gosar, Director, Network Techlab I Pvt. Ltd., a channel partner 
of Matrix Comsec. In an interview, he talks about advantages of Matrix products and unique 
challenges of operating in India

Q. In your opinion, what is the 
state of security industry in India 
and what is the trend you see in 
the space?
India’s electronics security and 
surveillance market has grown 
considerably over the past few years 
due to rising security concerns and 
sustained growth of infrastructure in 
the country. We see a huge opportunity 
for IP cameras & video analytics  
market in India, since last 5 years  
there is a shift from Analog to IP 
technology.

The fear of terrorism and crimes like 
theft and vandalism, and the growing 
insecurity among people regarding the 
safety of their property and assets, are 
some of the major contributors to the 
growth of global surveillance market & 
analytics.

This has prompted people to 
increasingly lean towards security 
and surveillance systems like CCTV 
cameras to help monitor suspicious 
activities. Hence, a larger proportion of 
people are installing technology-based 
CCTV cameras, Access control system 
and other forms of security techniques 
for their safety.

According to Research and Markets, 
India’s video surveillance market is 
projected to grow at a CAGR of nearly 
13% during 2017-2023. Although, 
analog based surveillance systems 
have accounted for majority of the 
market revenues; growing awareness 
along with declining prices are likely 
to proliferate IP based surveillance 
systems over the coming years.

Q. Which market are you targeting?
Our target market is Corporates, 
SMB, Retail chains, Manufacturing 
Industries, Pharma Etc.

Q. What are the various security 
related products that you offer?
Our security product range includes 
IP CCTV Surveillance with analytics 
solution, Video Management 
Systems, Biometric / Palm Access 
cum Attendance systems, Intrusion 
Systems, Fire alarm Solutions, Early 
Smoke detection solutions and Public 
Announcing systems. 

Q. What is the advantage of Matrix 
products vis-à-vis the competition?
Matrix is a SUBSTANCE brand. 
Substance is in the DNA of Matrix 
solutions. Substance in the form of 
technology, depth, genuineness and 
going beyond the mere outer façade 
to offer more values in all areas. This 
is what differentiates Matrix from 
the lot. Matrix solutions are packed 
with ‘More’. More productivity, 
more applications, more flexibility, 
more functions, more features, more 
cost saving, more reliability and 
more support. Matrix positioning is 
based on offering more of these true 
inherent values, which is exactly what 
customers expect from infrastructure 
solutions.

Q. What is your marketing and 
channel strategy? What kind of 
plans and expectations do you 
have for this segment this year?

We use Digital marketing channels 
such as websites, social media, email, 
events, blogs, etc. as our strategy. This 
year we plan on engaging more with 
our customers through digital media 
platforms. With right mix of promotion 
and solutions, we expect this year to be 
fruitful. 

Q. What are the challenges that 
you are currently facing in India?
Indian market is largely unorganized 
and is reportedly flooded with inferior 
security products from Taiwan, China 
and other Southeast Asian countries. 
India is a price sensitive market, these 
products score in terms of price when 
compared to the products sold by 
Indian players.

Although the security market in India 
has been growing, there is a lack of a 
regulatory framework. Many are still 
unaware of the benefits of installing 
security products. The government is 
yet to establish any quality and safety 
standards for security products. 
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